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COMMUNITY CHARACTER 
MARYSVILLE

Marysville is best characterized by its proximity to Harrisburg 
and associated growth as a bedroom community and its 
proximity to the river and the Rockville Bridge, rail corridor, 
and Route 11/15 corridor. The community includes significant 
park spaces including the Marysville Lions Club Park, 
Heritage Park (one of the few areas with river access), several 
memorial park spaces, and Cove Mountain Conservation 
Area. The Darlington Trail is nearby.   Unique features include 
the subway connection between the square and Heritage 
Park and its beautiful stone infrastructure and the square 
which is actually a triangle and was once known as “The 
Diamond.”

While the community has good “bones” and many assets, 
some of these assets are diminished by their current use, 
impacts of adjacent uses, or the lack of pedestrian activity. 
The square includes a confusing circulation network and 
is primarily a parking lot. The Route 11/15 frontage for the 
square is somewhat bleak with the lack of tree cover in spite 
of the two outstanding memorial park spaces, and Lions 
Club Park-a tremendous asset-is obscured by Specialty 
Bakers with indistinct boundaries between the two. 

KEY
1: Marysville Square
2: Marysville Lions Club Park 
3: Heritage Park Picnic Area and Boat 

Launch
4: Cove Mountain Preserve 
5: Potential Cove Mountain Preserve Trail 

Connection
6: Trail Connections and Potential 

Connection to Darlington Trail
7: Rock Proof Boats Facility
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COMMUNITY CHARACTER 
LIONS CLUB PARK

Marysville Lions Club Park: Develop a park master plan to guide short and long-term 
enhancements for the park.

Lions Club Park is an outstanding amenity for Marysville and the Borough 
has plans in place to improve access roads within the park and the pond as 
a stormwater management facility. While the park offers several recreational 
amenities, long-term improvements-particularly related to tree planting-could 
make these more aesthetically pleasing as well as comfortable for park users. The 
framework plan included on these pages illustrates potential enhancements to 
the park but are not grounded in a true park master planning process. This plan 
should be viewed as a foundation for a master planning effort. It is important 
to note that the master plan does not need to be an overly detailed complex 
document; rather it should be a simple framework that guides decision making 
over time.

Actions
Park Gateway-Bring more prominence to this important park space at Route 15 
and Park Drive with streetscape improvements (street trees), park identification 
signage, and clarified vehicular and pedestrian circulation. Provide a clearer 
distinction between the Specialty Bakes parking lot and the park parking lot with 
a landscape island and sidewalk and provide a truck-compatible turnaround area 
that is well marked to make safer for pedestrians going to the park. Work with 
Specialty Bakers to encourage employees to park in their lot across Park Drive and 
explore a partnership to expand that parking that can be used for both the park 
and bakery. 

Access- Provide pedestrian access to different parts of the park from adjacent 
residential areas, particularly from Park Drive and from other sides of Fishing Creek 
with new footbridge crossings. 

RECOMMENDATION

Trail Network-In addition to David’s walk, provide connecting walkways along the perimeter of the pond and 
across Fishing Creek (as a nature trail) to provide a variety of experiences for park users while connecting 
different park activity areas. 
Strategic Tree Planting- Provide a long-term plan for planting additional trees (primarily canopy shade 
trees) to better define different use areas and the creation of “outdoor rooms” and provide shade for park 
users near the pool, overlooking the ball fields , and near Homeplate on the ballfields for spectators and 
players waiting to play. 

Playground Enhancements-Enhance the playground area allowing for expansion of playground equipment 
and tree planting to provide shade and define different use areas. 

KEY
1: David’s Walk
2: Potential Nature Trail
3: Potential Footbridge
4: Potential Parking (Permeable Paving)
5: Potential Pond Access for Small Boats/Outdoor Education
6: Potential Pond Loop Path
7: Pond Edge Planting (Pollinators/Habitat Improvement)
8: Potential Picnic Groves
9: Existing Festival/Event Lawn
10: Potential Truck Turnaround and Reorganized Parking Lots
11: Potential Bakery Employee Parking Expansion 
 (Shared Parking for Park on Off-Hours)
12: Potential Park Access from Park Dr.
13: Potential On-Street Parking, Sidewalk 
 and Street Tree Planting along Park Dr.
14: Strategic Tree Planting to Provide Shade on Lawns
15: Selective Tree Pruning to Open Views to Park
16: Enhanced Playground Area and Play Lawn
17: Potential Bakery Building Expansion
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Pond Enhancements-Once the pond is dredged, enhance the edges with native 
planting that includes pollinator-attracting plants and seasonal interest. Provide 
interpretive signage to support environmental outdoor learning.

Parking-In addition to enhancing the parking lot at 
the entrance, explore opportunities to incorporate 
new parking areas, particularly to the western end of 
the park on both sides of Fishing Creek. Additionally, 
explore opportunities for parallel parking along 
internal access drives and along Park Street (where 
street trees and a sidewalk should also be considered). 

Park Visibility-Explore opportunities to do selective 
tree pruning at various points along Park Street 
to open views to the park from the adjacent 

neighborhood. This will increase the presence of the 
park  and add value to the neighborhood while also 
providing valuable “eyes on the park”. 

COMMUNITY CHARACTER 
LIONS CLUB PARK

RECOMMENDATION

KEY
1: David’s Walk
2: Potential Nature Trail
3: Potential Footbridge
4: Potential Parking (Permeable Paving)
5: Potential Pond Access for Small Boats/Outdoor Education
6: Potential Pond Loop Path
7: Pond Edge Planting (Pollinators/Habitat Improvement)
8: Potential Picnic Groves
9: Existing Festival/Event Lawn
10: Potential Truck Turnaround and Reorganized Parking Lots
11: Potential Bakery Employee Parking Expansion 
 (Shared Parking for Park on Off-Hours)
12: Potential Park Access from Park Dr.
13: Potential On-Street Parking, Sidewalk 
 and Street Tree Planting along Park Dr.
14: Strategic Tree Planting to Provide Shade on Lawns
15: Selective Tree Pruning to Open Views to Park
16: Enhanced Playground Area and Play Lawn
17: Potential Bakery Building Expansion

Kings H
wy

Laurel St

Cassell Street

RT 11/15

Park Dr

16

15

15
15

10

11
11

17

12
13

14
14

14

1

1

6

2

7

3
3

8

4

4

9

5

Existing Trees, Typ. 
Proposed Trees, Typ.

Utilize Mostly 
Canopy Trees 

Pond at Marysville Lions Club Park

Edge planting examples from Central Park



MARYSVILLE | PERRY COUNTY ECONOMIC VITALITY PLAN

COMMUNITY CHARACTER 
MARYSVILLE SQUARE

Marysville Square: Define and enhance the square as a vibrant focal point for downtown.

Currently, Marysville Square is a parking lot that presents a negative image of the community, 
especially since it is dominated by overhead utility lines. Currently it is not apparent to passersby 
that this space is the heart of the 
borough. Further, with the exception 
of parking, the space lacks activation. 
While significant investments have been 
made in the attractive War Memorial and 
Perry County Memorial Wall spaces (and 
currently with the Railroad memorial), 
these are solemn spaces and not suitable 
for attracting downtown activity and 
other placemaking elements. The square 
itself has the potential to be a great place. 

Actions
Overhead Utilites-Explore opportunities 
to consolidate overhead utilities as much 
as possible as undergrounding them 
would be extremely expensive. 
 
Traffic Patterns-Convert Verbeke Street and Valley Street Extension to one-way northbound to 
allow for on street parking along one side of these streets. Convert circulation around the parking 
aisles in the square to one-way in a counter-clockwise direction.

Pavement Markings-Without changing curb lines, provide pavement markings to indicate 
on-street parking zones. Incorporate “bumpouts” at intersections to help define these parking 
zones. Stripe angled parking spaces along the subway edge to allow for a narrower drive aisle. 
Pavement markings can be painted or constructed as actual sidewalk extension areas. 

Crosswalks-Provide crosswalk markings to guide pedestrian crossings and signal to motorists that 
this is a pedestrian-friendly space. At the intersection where Front and Verbecke Streets meet the 
angled approach to the subway, explore creative ways to install a crosswalk from mid-block Front 
Street across the opening to the subway approach. While this will be a non-traditional crosswalk 
(which will need to be coordinated with the roadway grades), the pavement markings will help 
signal to motorists to be on alert for pedestrians. 

Specimen Trees-Provide a specimen shade tree within War Memorial Park to provide shade to 
users of the space while allowing for views under the canopy to the square.

Streetscape-Explore opportunities to incorporate canopy shade trees along the Rt. 15 streetscape 
in front of the square and approach from the north, along Front Street, and along Verbecke Street. 
Canopy trees will provide much-needed green and a foreground to the square and enhance the 
image of downtown. 

Moveable Chairs-Explore opportunities to work with the Moose Lodge to provide colorful chairs in 
the lawn overlooking the enhanced square.

RECOMMENDATION
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COMMUNITY CHARACTER 
MARYSVILLE SQUARE

RECOMMENDATION

Option A 
This option assumes minimal investment while still 
providing the potential for a positive impact. 

Green Space/Gathering Area- Convert some of the 
parking (now relocated along the proposed one-way 
streets) to a triangular green space to include outdoor 
moveable chairs and/or tables.

Specimen Tree-Provide a broad canopy tree (located 
between overhead lines) as a focal point within the 
green space and to provide shade and comfort for users. 
Additionally, the tree canopy will help to divert attention 
away from the overhead lines. 
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KEY
1: One-Way Traffic Pattern to Allow for 

On-Street Parking
2: Lawn Park Space with Movable Tables 

and Chairs
3: Potential Specimen Canopy Shade Tree
4: Potential Street Trees (Canopy Shade 

Trees—Not Small Ornamental Trees)
5: Potential Low Hedge/Special Planting
6: Potential Colorful Movable Chairs to 

Look Over Square
7: Potential New Civic Uses as Part of 

Bank Change
8: Railroad Memorial (Under Construction)
9: Existing Perry County Memorial Wall
10: Existing War Memorial

*20 Proposed Parking Spaces 
(20 Currently Existing Within Square)

MARYSVILLE SQUARE 
OPTION A
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COMMUNITY CHARACTER 
MARYSVILLE SQUARE

RECOMMENDATION

Option B
Special Paving-Further enhance the square by paving most of it (outside 
of the street travel lanes) with special paving. This could be brick, cobble 
or stamped asphalt/concrete. The intent is to visually distinguish the 
square as someplace special while accommodating flexible use (mostly 
for parking but sometimes for events).
Gathering Area- Rather than a triangular lawn (although that could still 
work with this option), designate the gathering area with ornamental 
bollards. In place of a specimen shade tree, explore opportunity to utilize 
colorful shade structures to provide comfort while animating the space. 
Market Lights-Incorporate overhead market lights to visually distinguish 
the space at night. 
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1: Potential Special Paving
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3: Potential Movable Chairs and 
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MARYSVILLE SQUARE 
OPTION B

This parking lot in France shows how special paving 
and accent features can support the space as both 
a parking lot and attractive urban plaza. 
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OPTION B
Daily Use 
(Parking and Small Park Space)

KEY
1: Potential Food Truck Parking 

or Tent Stands
2: Potential Picnic Tables

MARYSVILLE SQUARE 
OPTION B
Event Use 
(Streets and Square Closed 
for Expanded Park and  
Activity Zone
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COMMUNITY CHARACTER 
MARYSVILLE SQUARE

Daily Use-This diagram illustrates how the square will be utilized on a 
daily basis-as a functional parking area with some pedestrian gathering 
area. The concept applies to both Options A and Option B.

Event Use-This diagram illustrates how Verbecke and Valley Street 
Extensions can be closed off and the entire square utilized for 
special events such as a farmers market, festival, or a food truck 
gathering. 
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COMMUNITY CHARACTER 
THE SUBWAY

Enhance the subway as an important 
safe and attractive link between the 
river and the square.

The subway provides a unique and 
direct connection between Marysville 
Square and Heritage Park. Much of the 
original structure is intact, highlighting 
the  craftsmanship evident in the 
stonework so characteristic of Perry 
County. While the subway is well-illuminated for pedestrian safety, 
the lighting is primarily functional but does little to highlight the 
architectural character of the subway.

Actions

Signage-Consider elevating the importance of the subway by signing 
it on each end. Additionally, provided wayfinding signage directing 
visitors to Heritage Park and the square.

Public Art: In addition to lighting, consider working with artists to 
provide a mural on the abutment leading into the tunnel from the 
square.  
 
Lighting-Consider installing LED lighting to highlight the structure 
and create and inviting experience for pedestrians. Lighting can be 
programmed to change colors to highlight different seasons or events.

RECOMMENDATION
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COMMUNITY CHARACTER 
HERITAGE PARK

Enhance Heritage Park as a multi-use riverfront park space.

Heritage Park is one of only a few places in Perry County 
where it is possible to access the Susquehanna River for both 
pedestrians and to launch boats.

Actions

Views-Maximize views by selectively pruning (not removing) 
existing trees.
Planting-Enhance the quality of the space with focused native 
planting to provide seasonal interest. 
 
Seating-Provide seating in the form of benches and picnic 
tables to make the park more useable.
 
Signage-Elevate the importance of this space and provide a 
gateway sign identifying this as a forma park space.
 
Expansion-Preserve long-term opportunities to expand the park 
if adjacent properties are ever available. 
 

 
 

RECOMMENDATION
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COMMUNITY CHARACTER 
TRAILS & OPEN SPACE CONNECTIONS

Connect nearby trails as part of the overall county-wide trail network and as part 
of Marysville open space and pedestrian network. 

The Cove Mountain Trail connects to Marysville from the north, however, the 
Darlington Trail currently does not connect to the borough. Neither trail ties into 
the core of the borough and to its many open spaces.
 .

Actions

Parks and Recreation Master Plan-Develop an overall master plan for parks and 
recreation spaces (existing and proposed) in the borough that also considers 
connections to open spaces and trails outside the borough.

Darlington Trail-Explore options to extend the Darlington Trail to connect to the 
new development in Marysville on Blue Mountain and to Marysville Lions Park 
and the square.

Cove Mountain Trail-Provide additional connections to Cove Mountain Trail such 
as through the narrow right-of-way off Linden Avenue.

Wayfinding: Use wayfinding signage to direct residents and visitors to trails and 
open spaces and elevate the importance of the overall park system. 
 

RECOMMENDATION
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MARYSVILLE 
BRANDING &  
WAYFINDING
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Our communities must be branded in such a way that the people, places, and events become 
dynamic and evoke positive feelings about the potential experiences to be had there. We 
must be aware of the tendency to reduce all potential experiences into a single identity that 
features only one aspect of the community. While there is nothing wrong with featuring a single 
icon, a good branding and marketing system must encompass multiple interpretations of the 
ever-expanding options for positive experiences within a community. 

Consider the potential pitfalls if Starbucks changed its logo to a coffee cup, Nike switched its 
swoosh to a shoe, or Apple replaced its logo with an iPhone. While these new logos are actual 
examples of company products, each fails to capture, or represent, the full range of the products 
and services (read: promises and experiences) they provide. Yet how 
often have we seen a community represent its entire essence with a 
single physical icon? This single-asset approach to branding is not 
wrong, it is merely incomplete.
 
Therefore, our rural communities must be branded to represent 
a full range of cultural offerings and positive experiences. 
However, there are distinct differences between 
branding commercial goods and services and branding 
our communities. We must understand our rural 
communities as assets, resources, destinations, 
and cultural offerings rather than merely as a list 
of products or services. Each rural community is 
different, and the list of assets will change, and, one 
hopes, expand, based on its unique offerings.  
 
Perry County, as a rural place, has adopted the strategy 
of leveraging the county brand to create a true destination, highlighting the 
uniqueness of each community while creating a real, connected sense of place. 

Let’s return to the fundamental question: Why is branding rural areas important? We have 
already established that we must brand our communities or everyone else certainly will. But, 
more importantly, branding helps capture the essence of our communities and communicates 
that message to a broader audience. The greater purpose in branding our rural communities is 
to build community pride, stimulate the local economy, and promote a preservation spirit that 
compels people to be better stewards of their culture and the place they call home.

TYPEFACES

COLOR PALETTE

Hello I'm: Museo 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890

Museo Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@£$%^&

Montserrat Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890!@£$%^&

Montserrat Light
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RGB 113     152     74

HEX/HTML 71984a

CMYK 61     23     91     5

RGB 54     180     229

HEX/HTML 36b4e5

CMYK 66     10     2     0

RGB 168     194     126

HEX/HTML a8c27e

CMYK 38     10      64     0

RGB 147   213   232

HEX/HTML 93d5e8

CMYK 40     1     7     0

RGB 121     110     103  

HEX/HTML 796e67

CMYK 51     50     53     17

COMMUNITY BRANDING 
MARYSVILLE
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BRAND EXTENSION 
MARYSVILLE

A commumity brand is so much more than just a logo. Think of it as a basket. 
It holds experiences, memories, and interactions. It cultivates pride, creates 
revenue, and maximizes economic impact. The goal of these systems is to 
empower our communities to create real value and momentum. Telling the 
story of what you have to offer through shopping and dining guides or crreating 
products that allow citizens and visitors to show their pride are essential in a 
well implemented system. Remove the speed bumps and encourage use of 
the brand as much as possible.

VISITORS WELCOME
G U I D E

Branded merchandise can cultivate community pride 
while creating revenue streams for local business owners

Cobranded premium 
items tie your communi-
ty brand to established 
brand equity. Don’t 
always go cheap, belive 
that people love your 
place

Branded shopping bags give you an opportunity to own the trans-
action, and celebrate people supporting local business

Shopping & DIning Guides help highlight available experiences and 
promote local business
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Proposed wayfinding design for county-wide, community specific 
wayfinding signage system

The wayfinding system should be introduced 
as part of the brand because it plays such an 
important role in the perception and flow of 
your community.  
 
PRIMARY GATEWAYS 
These gateways are the primary intersection points and main 
entry ways to town. They need to be highly visible and introduce 
the brand.
 
BUILDING MARKERS 
The markers can be either wall mounted or monument style and 
denote important landmarks in the downtown district 
 
TRAILBLAZERS 
Trailblazers are the directing signs leading motorists to the main 
attractions in the area. These should have a maximum of three 
locations per sign and carry motorists from gateway to parking 
lot. Colors can be used to distinguish between different districts 
and can become smaller as the scale and speed of the roadway 
narrows.  
 
STREET BANNERS 
Banners are very popular and help to add color and movement to 
the lanes of travel, acting as a speed calming device. They too can 
be color coded by district and can promote local events, as well as 
promoting the brand. 
 
PARKING SIGNAGE 
Identifying parking is important in creating a parking system in 
downtown. Visitors are more likely to walk a block or two to shop 
if the signage system leads them directly to a public parking lot 
and tell them how to proceed. The parking markers can be by 
themselves or as attachments to trailblazer signs.

WAYFINDING SIGNAGE 
MARYSVILLE

PARKING

 Historic
Downtown

City Park

 Historic
Downtown
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MARYSVILLE 
ECONOMIC 

DEVELOPMENT
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A demographic profile of the community examines key indicators including 
population growth, household income and age. 

Population
The estimated 2021 population of Marysville is 2,624.  The borough’s population 
grew by 3.55% (about 90 people) from 2010 to 2021 and is projected to add 
about 40 additional residents over the next 5 years. 

Age
The median age in Marysville Borough is 42,71, slightly younger than the 
median age in Perry County (43.5). 

Income
The median household incomes in Marysville Borough ($61,033) and the 
5-minute drivetime trade area ($63,105) are below the median household 
income in Perry County ($68,692).

Housing Values
Similarly, the median value of owner-occupied housing units in Marysville 
Borough ($160,097) and the 5-minute drivetime area ($163,887) are below the 
median value in Perry County ($184,296). Percent homeownership in Marysville 
is 73%, only slightly lower than the county overall. 
Marysville Borough:     
$160,097 73% home ownership
Five-Minute Drive Time:   
$163,887  73% home ownership
Perry County:     
$184,296  79% home ownership

Figure 1: Marysville Borough (Left) and 5-Minute 
Drive Time Area (Right)

The demographic and market conditions of Marysville are critical 
in understanding the potential for future development and growth 
in downtown.  This summary report uses demographic data from 
Claritas, Inc. a national firm that provides analytics of market 
conditions, demographics, and projections for future growth.  Data is 
provided for the following areas:

• Marysville Borough:  Borough-specific demographic data is 
presented for use in Borough-oriented grants and funding that may 
be available specifically to borough government.
• Drive Time Analysis:  Demographic data based on drive time 
analysis allows for a more thorough examination of the market 
dynamics at work in the community writ large.  Consumers seldom 
(if ever) pay attention to political boundaries when making decisions 
on shopping and dining.  Consequently, the drivetime area provides 
a much more accurate dataset to guide retail retention, recruitment, 
market data, and demographic profiles.
• Perry County:  Benchmarking with Perry County is important so 
that decision makers can understand how Marysville fits into the 
overall market dynamics.  

This data provides the underlying framework for many of the recom-
mendations in this report.  By promoting a greater understanding 
of the existing market and trends, this assessment helps identify 
opportunities for future development in downtown Marysville.  The 
demographic and market analysis data are summarized below.  
 

DEMOGRAPHICS

DEMOGRAPHIC AND MARKET ANALYSIS SUMMARY 
MARYSVILLE



MARYSVILLE | PERRY COUNTY ECONOMIC VITALITY PLAN

“Retail Leakage” refers to the difference between the retail expenditures by residents living in a particular area 
and the retail sales produced by the stores located in the same area. If desired products are not available 
within that area, consumers will travel to other places or use different methods to obtain those products. 
Consequently, residents are purchasing more than the stores are selling, and the dollars spent outside of the 
area are said to be “leaking.”
To gain a more complete picture of retail patterns in the area, the retail leakage analysis was performed for 
Marysville and the 5-minute drivetime. Both the Marysville Borough and the 5-minute drivetime experienced 
retail leakage over the past year. Stores in the 5-minute drivetime area had $14.5 million in retail sales while 
consumers living in the area spent $37.3 million, resulting in retail leakage of $22.8 million.

Opportunities
Retail leakage experienced in the trade areas indicate that existing stores are not currently meeting the needs 
of residents. This leakage translates directly to demand, presenting opportunities for commercial growth. 
While it is not reasonable to expect to capture 100% of retail dollars leaking from the trade areas, the retail 
leakage analysis identifies key retail categories to be targeted for growth. Opportunities include:
• General Merchandise ($4.55 million in leakage in 5-minute drivetime)
• Dining ($3.27 million in leakage in 5-minute drivetime)
• Health and Personal Care Stores ($2.56 million in leakage in 5-minute drivetime)
• Grocery Stores ($1.9 million in leakage in 5-minute drivetime)

RETAIL LEAKAGE SUMMARY 
MARYSVILLE


